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As CEO of Trend Hunter, the 
world’s largest trend-spotting 
and innovation consulting 
firm, Jeremy Gutsche has seen 

a familiar theme emerge at countless 
organizations: everybody wants to make 
innovation happen, but very few people 
know how.

Fortunately, Gutsche and his team 
have made it their mission to solve this 
problem. In addition to researching 
today’s most cutting-edge trends and 
consumer insights, Trend Hunter pro-
vides advisory services to hundreds of 
leading brands looking to improve their 
approach to innovation.

With origins as an online publi-
cation, Trend Hunter’s database of 
400,000 innovative ideas fueled the 
development of a proprietary frame-
work of 18 evergreen “Megatrends” and 
6 Patterns of Opportunity. Explored 
in depth in Gutsche’s New York Times 
bestselling book, Better & Faster, this 
framework underlies the unique 
research methodology at the heart of 
Trend Hunter’s services.

It all starts with their global network 
of readers. With more than 3.5 billion 
views of their content to date, Trend 
Hunter is able to identify the trends 
that truly resonate with consumers. 
Their in-house A.I. takes the data a 
step further, identifying patterns and 
making connections between otherwise 

unrelated ideas. Finally, their team of 
research advisors provide a human 
touch, curating research into custom 
reports that support individual client 
needs and interests.

For brands looking to go a step fur-
ther, Gutsche and his team o� er a more 
hands-on approach in the form of in-of-
fi ce speaking engagements, workshops, 
and Trend Hunter’s innovation confer-
ence series, Future Festival. As one of 
the world’s most sought-after innovation 
keynote speakers, Gutsche’s contagious 
enthusiasm has helped countless brands 
to reach their next level. Supported by 
Trend Hunter’s Futurists — a team of 
seasoned speakers in their own right — 
he strives to help clients create a lasting 
culture of innovation.

In his upcoming book, Create the 
Future: Tactics for Disruptive Thinking, 
Gutsche will share his game-changing 
innovation tactics on an even larger 
scale. Set for release in March 2020, the 
double-sided work will give readers an 
exclusive look at the most valuable les-
sons from his impressive tenure in the 
innovation space.

“We’re currently experiencing his-
tory’s highest rate of change, and it’s 
only going to increase from here,” says 
Gutsche. “You have to disrupt, or you’ll 
be disrupted.”

With their future-focused services, 
Trend Hunter is poised to do just that. 
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